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Abstract
Reason for not attracting highly qualified academic staff into higher learning Institutions in Rwanda is not known. This research examined the influence of internal marketing strategy on recruitment of academic staff in HLIs. The study unveil challenges faced by HLIs in recruiting competent academicians.  A combination of research methods to interrogate both objective and subjective assumptions was used to provide an in-depth understanding on recruitment practices and challenges in HLIs in Rwanda. Data was collected from 120 staff from University of Rwanda (UR), East African University Rwanda (EAUR) and Adventist University of Central Africa. These were purposively selected reason being that they have diverse academic staff from different academic backgrounds. Different analysis techniques including correlation, regression and thematic analysis were used to analyze both quantitative and qualitative data. Study finding reveals that internal marketing strategy has a positive and significant relationship with recruitment in higher learning institutions in Rwanda (r2 = .117, p< 0.01). The study unveils few highly qualified candidates; stiff competition for competent academic staff and bureaucracy in the hiring process as major challenges HLIs face in the recruitment. The study recommends that HLIs should prioritize internal marketing as a strategy for attracting competent academic staff.
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